
ENERGY TRENDS 
ACCORDING TO GOOGLE SEARCHES



Our digital marketing team is very versed in all things
Google. Oftentimes, we deep dive into the world of
search demand to understand how people are thinking.
More specifically, we like to know how people are
searching for information on the internet, which is a
reflection of current interest around different topics. 

This week, we looked to understand how the first
quarter of 2021 was unfolding for the energy industry,
and what could be panning out in the road ahead. Here
are a few thoughts around some of the most interesting
data and findings. 

THE ROAD AHEAD.



Renewable energy dominates the search results in terms of volume. What we see here should come as no surprise to
anyone as there is growing interest in renewable energy. It is a mix of newsworthy changes from the government,
spiking general interest, and new solutions coming to market. Novelties like solar chargers, eco-friendly gadgets for the
home, etc., are being advertised and can shape social media engagement, which results in growing internet searches.

GROWING EDUCATION, OPPORTUNITIES, AND SPECULATION.

NONRENEWABLE AND RENEWABLE ENERGY TRENDS



However, when we dig deeper into the composition of terms
that are rising on searches, we see a lot of speculative terms
fueling the interest growth. For example, 'Energy stocks' and
related keyword phrases have been generating rising interest
lately. This is most likely a consequence of Biden's energy
plan coming to fruition and related opportunities in that
segment. These are considered "rising terms" by Google,
which means their search volume has spiked the most
amongst other related terms. 



In addition to the above rising terms, the top searches are still
related to education, mostly on the very basic side of
understanding "what is renewable energy". This demonstrates
that there is a long road ahead for the mainstream public to
fully grasp the current green energy trend.  

On the non-renewable energy search queries, most of the terms are also related to educational queries, such as
"renewable or nonrenewable" energy. Again, this solidifies the notion that the market is still in its early phase of basic
education. 



Seasonality in search trends affects all energy sources, however solar has more peaks and valleys due to the growing
residential interest that is fueling additional searches. As expected, solar energy searches are almost double the
volume from nuclear energy and wind energy. This makes sense because solar energy is an easier concept to grasp for
business and residential consumers versus other, more complex solutions.

THERE IS A CONTINUED INTEREST IN SOLAR SOLUTIONS.

TYPES OF  ENERGY BY SEARCH INTEREST



Looking at insights from a few states, we can also see the dominance of the solar interest.

Except… in South Dakota, where there is more interest in Wind Energy than all the energy types.



Upcoming legislation changes
Eco-friendly novelties, solutions, and gadgets for
businesses and residences
Media coverage of climate change and topics above. 

If you still had any doubts, green energy is no longer just a
trend that is destined to fade away. It will continue to
dominate online conversations, equally trending on hashtags
and search queries, fueled by: 

Biden's push for renewable energy will accelerate education
on renewable options and expand the creation of
opportunities. We should expect people to gain substantial
knowledge around these topics in the next few years in both
mainstream and professional markets.

OUR THOUGHTS… 

OPPORTUNITY FOR GROWTH 
AND EDUCATION.



Dash Energy is developing the next set of tools
that helps energy brokers and energy suppliers
work faster and more efficiently. Our technology
platform will empower brokers and suppliers to
speed up the manual processes, deliver additional
value to clients, and close more contracts, faster.

Launching soon.
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